The Facebook Algorithm

Your t
e o | Algorithmic signals:
= . Like = 1
Content Quality Showto 1% offansto| . comment =6

measure engagement +  Long-form comment = 13

+  Share that drives engagement = 13
Share that drives no engagement = 6
«  Video view 3 seconds = 1/4pt

Scoring

Does it include native images and

wideos? . .
Yes f No Video view 60 seconds =13
+  Megative feedback (hide post, hide all, report
Is it Live video? _ page) = -100
Yes f No Hanklng
: : Signals

Does it include external links?
Yes/ MNo e )

Iz it timely and reference a trending
Is it clickbait? topic?

Yes / No

Yes f Mo

Is your page regularly producing high
quality content and using live video?
Yes ! No

Does ask to like' ‘share’ or
‘comment™?
Yeas /Mo

Are paople who regularly engage
with your page engaging?
Yes ! No

Does it include words like ‘free’
‘'sale’ ‘promotion’ etc
Yes /Mo

Is your community having ‘back and
farth’ discussions in the comments of
your post?

Yes /Mo

Has the same post been used
before?
Yag f Mo

Are the post types (text, image or
video) are what people engage with
oftan?

Yes / MNo



The Instagram al

Your post

Content Quality
Scoring

Select group of
relevant Instagram
followers

Do you post content
frequently?
Yes / No

Do you have an
established community?
Yes / No

Are you active engaging
with other people's
content on Instagram?
fes /No

Further ranking
signals

Do they look at your profile often?
No

Is the post recent?
Yes /No

Is the post's content relevant to the

viewer?
Yes /No

gorithm

Does the post get a lot of
engagement?
No

Are people spending a long
time on the post?
Ye No

Is it being shared via DM?
Y No



The Twitter Algorithm

Your tweet

Content Quality
Scoring

Select group of
relevant Twitter
accounts

Do you have a
credible profile?
Yes {No

Does the tweet
include native
images and
videos?

Yes / No

Does it include
external links?
Yes /No

Further Ranking
Signals

Are your followers online?
Yes /Mo

Do they regularly engage
with your content?
' Mo

Do you regularly engage
with your followers'
tweets?

No

Algorithmic signals:
Like =1

@reply = 2
Retweet =3

Is the tweet receiving a lot of
engagement?
Yes / No

Are people spending a lot of
time reading your tweet and
engagement?

Y &5 MNo

Is the attachment the type that
users tend to engage with?
Yes / No

Is the author's engagement
higher than usual
Yes /Mo



Your content

I

Content Quality
Scoring

Select group of
relevant LinkedIn
connections

Is it

» Image

« Text

+ Long-form post

Is it:
Spam

Clear

Does it contain a
link:
* Yes
No

High engagement
= high quality
Post sent to LinkedIn
editors for further analysis

Editors decide:

' Post should be
sent to more
people
Post should go
no further

The Linkedin Algorithm

Algorithmic signals:

Like =1
Comment
Share =3

=2

Velocity =5

Low engagement =
low quality
Post demoted




The YouTube algorithm

Your video

I

Content Quality
Scoring

Are the thumbnails,
title, playlists, tags
and cards
optimised?

N
Yes

No

Once uploaded it's
served to
percentage of

subscribers

Further ranking signals

Do you have over 200k
subscribers?
Yes/

Over the course of an hour YouTube
analyses algorithmic signals:

* Total Watch Time (TWT) + 3
» Audience Retention (AR) + 1
* Number of people watching + 1

Do you post 2/3 videos per

week?
Yes / No

Does your channel have a
high Total Watch Time?

Yes / No



